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ABOUT
ME

I'm a quadlified graphic designer with over 20 years of
"The key to great experience. My work style is highly flexible; working on
ideas is not having many projects requires me to be adaptive. | generally work

them, it is executing
them. And great
ideas come from
problems.

on one task simultaneously, working as quickly but
efficiently as possible to achieve the best results. | use the
team environment for all my projects to check for errors

P e— and get the best results. | am a perfectionist and driven lll"’/
problems briefs, and worker, and my clear communication skills allow me to l‘o [A
we call reactions to bring out the best in any team or project.

problems concepts.”
| am an expert in Minimalist Design, Printing & Publishing Design (all sorts of Printing),
and Social Media Posts & Banners. | served numerous locals and multinationals.

| am different from other designers as | have complete command of all the technicall
aspects of Printing Designs. | have worked on numerous projects, i.e., Branding,
Brochures, Billooards, Business Cards, Catalogues, Company Profiles, Flyers,
Labeling & Packaging, Posters, Stationery, Stickers & Text Books, etc.

You'll find my work beyond your expectations.
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STUDIO

"Design is where strategy Welcome to DIGIX Studio
meets emotion —

it's not just how it looks,
it's how it works and
what it makes you feel

Crafting Visual Stories that Speak Louder than Words
At DIGIX Studio, we don't just design — we define brands.

We are a creative design agency led by a passion for bold visuals, strategic thinking,
and meaningful storytelling. With deep expertise in branding, digital design, and
visual identity, DIGIX Studio helps businesses, creators, and startups turn ideas into
unforgettable experiences.

From sleek logos to compelling brand kits, social media rebrands, packaging, and
print design — every project we take on is a blend of creativity, precision, and
purpose.

Our gpproach is simple: listen deeply, desigh smartly, and deliver exceptionally.
Whether you're launching a new brand or elevating an existing one, DIGIX Studio is
your creative partnerin standing out — with confidence and clarity.
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BILLBOARD
Design

“"Design is the ‘ I TRAVEL ]

intermediary between 4 ENJOY THE WORLD
information and
understanding.”

SELEKT CHICKEN
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BRANDING
Design

"Design is a formal
response to a
strategic question.”
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“There's the whole Buddhist
thing about the essence of a
bowl being its emptiness —
that's why it's useful.

Its emptiness allows it to hold
something. | guess that means
that design must talk about
something else.

If you make design about design,
you're just stacking bowls, and
that's not what bowls are for”
- Frank Chimero
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BROCHURE
Design

“It's easier to ask
forgiveness than it is
to get permission.”

- Grace Hopper
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"Graphic design will
save the world right
after rock and roll
does.”

- David Carson
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BUSINESS
CARD Design

"Good design is like a
refrigerator - when it
works, no one notices,
but when it doesn't,

it sure stinks.”

— Irene Au
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“"Whitespace is like
air: it is necessary for
design to breathe.”
- Wojciech Zieliriski
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LOGO
Design

"Design is so simple.
That's why it's so
complicated.”

- Paul Rand
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PACKAGING
Design

“"The time it takes to
make a decision
increases as the
number of
alternatives
increases.”

-William Edmund Hick

Since 1963
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POSTER

Design f ng’,‘g

“The soul never thinks
without an image.”
— Aristotle
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PRODUCT
Photography

"Art is anything you
can get away with.”
- Marshal McLuhan

PRODUCT ‘ N
PHOTOGRAPHY (W I@=hw —
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SOCIAL MEDIA
Banners

"Above all, think of life as a prototype. We can
conduct experiments, make discoveries, and
change our perspectives.

We can look for opportunities to turn processes Interior
Design

into projects that have tangible outcomes.

We can learn how to take joy in the things we
create whether they take the form of a
fleeting experience or an heirloom that will last
for generations.

We can learn that reward comes in creation
and re-creation, no just in the consumption of
the world around us.

Active participation in the process of creation
is our right and our privilege.

We can learn to measure the success of our
ideds not by our bank accounts by their impact
on the world.”

— Tim Brown
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"The details are not
the details. They make
the design.”

— Charles Eames
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STATIONARY
Design

"Where do new ideas
come from?

The answer is simple:
differences. Creativity
comes from unlikely
juxtapositions.”

— Nicholas Negroponte
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PRECIOUS

CLIENTS

”‘;m;’) USAID

/j FROM THE AMERICAN PEOPLE

@@ BRITISH Australian
@@ COUNCIL Aid >

rl

A G E G Deutsche Gesellschaft
fiir Internationale
zusammenarbeit (GIZ) GmbH

international
Consulting Services

Save the Children

@ FIT-CISL

W FEDERAZIONE ITALIANA TRASPORTI

INTERNATIONAL

RESCUE

COMMITTEE

actionaid

e OXFAM
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Morison International
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